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REACH: TV and Digital Reach Curve

#ARF2017AMSource:  Nielsen, 863 TV & digital cross media campaigns from Q4 2016 – Q1 2017;  No advertiser verticals excluded.

All Campaign Average:

Television = 58% Reach

Digital = 2% Reach
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REACH: TV and Digital Reach Curve

#ARF2017AMSource:  Nielsen, 863 TV & digital cross media campaigns from Q4 2016 – Q1 2017;  No advertiser verticals excluded.

Top 60% Campaign Average:

Television = 70% Reach

Digital = 6% Reach
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TARGETING: On-Target vs. Off-Target
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Source:  2017 Nielsen Catalina Solutions
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RECENCY: Response Index (major soft drink)
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Influenced Lift
Accounting for Store Trips 

Influenced by an Ad Exposure:
12.2% for Thu/Fri Prime and 

11.6% for Late Show

$1.60 

$0.96 

$0.19 

$0.11 

Thu/Fri Prime Thu/Fri Late Show

Expected $/HH Incremental $ per Exposed HH

290 
Index

276 
Index

* Index based on Sat-Wed Average

Source:  Nielsen NCS, HH Buyers, Q4 2016 and Q1 2017

ROAS = $4.83
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TARGETING: Campaign Drivers: 
Nearly 500 Campaigns across all media platforms

Source:  Nielsen Catalina Solutions © 2017
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CREATIVE vs. Media – Then & Now
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2006 Project Apollo Now 

Source:  Nielsen Catalina Solutions © 2017
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CREATIVE: All TV vs. All Digital
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Source:  Nielsen Catalina Solutions © 2017
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THANK YOU


