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I. Context 

The nature of digital media presents challenges for product developers, researchers 
and strategists who need a precise and cohesive understanding of usage at the 
individual level. Exactly how many individuals have multiple profiles across different 
service categories? Such categories include email, ecommerce, streaming, TV, ISPs 
and more. Consumers may also have several profiles within service categories, for 
example having a Netflix, Amazon Prime and 
Disney+ account.  

Some account holders allow other people use 
their username and password for ecommerce 
and streaming media. Complicating the matter 
further, users may share devices, such as TVs, 
personal computers, tablets and smartphones. 
As a result of all of this, each providers’ view of 
users and usage dynamics is limited to its own 
system and “footprint.”  

II. A Measurement Problem 

Providers of digital services and research lack a consistent, reliable and efficient 
way to parse out the digital world at the user level. Some companies conduct their 
own, user-level studies to create universe estimates and re-weighting factors or 
they track usage and the sharing of devices, e-commerce accounts, emails, SVOD 
and social networks. These studies tend to be expensive, “siloed” and unaccredited, 
and may not be comprehensive enough for all uses. 

Some companies piece together disparate datasets with assumptions about 
interaction. This introduces uncertainty and risk. No unbiased standard exists for 
this measurement. As a result, different companies project to different estimates, 
creating confusion and raising questions in the market.   

III. What’s the Solution?  

The ARF is conducting a rigorous, single-source project called the Study of Device 
and Account Sharing. The goal is to produce a common set of unbiased measures 
describing account and device sharing and thus, providing a holistic view of these 
phenomena. The results will produce reliable universe estimates for this complex 
landscape. The advantage is a more efficient, accurate and comprehensive 
alternative to current approaches and a reliable standard for the benefit of the 
industry and its consumers.  

https://thearf.org/
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The MRC has been and will continue to be involved in the design and execution of 
this study, with the goal of accreditation in the second year (2022). A diverse group 
of involved sponsors, representing the major constituents of use, will lend 
expertise, credibility and critical mass to the effort. The findings will be available for 
sale to the industry and updated regularly. 

IV. Methodology 

We are partnering with NORC to create a comprehensive survey, covering personal 
and household usage and the sharing of devices, accounts and passwords. The 
survey will utilize a national probability sample of 10,000 persons age 18 and older. 
Three different sample frames will be used to better understand the impact of the 
effects of each frame. One-third of the sample will be recruited from AmeriSpeak 
panelists. One-third will be first time online survey takers and one-third will be 
interviews conducted face to face.  

Other important aspects of the method:  

o The study will include an additional national sample of users age 13-17 

o The AmeriSpeak panel has an initial AAPOR recruitment rate of 34% 
and ongoing AAPOR response rate of 15% 

o We will conduct an analysis of the panel and nonresponse effects 

o We will validate survey data with passive data “truth sets” as needed 
and available 

Note that NORC panel registrations 
provide respondent and household 
demographics. The study also has a 
recontact capability for followup 
analysis. 

V. Survey Measures 

The study will develop a 
comprehensive household device 
graph, which will include device 
ownership, sharing among 
household members and for what 

uses. For televisions, it will determine what brands respondents have, where TVs 
are located in the household and what service modes they have (cable, satellite, 
antenna). It will also inquire about TV habits, what devices were used by 
respondents in the past seven days and yesterday’s usage. This includes time spent 
by daypart and co-viewing.  

https://www.mrc.org/
https://www.norc.org/Pages/default.aspx
https://www.amerispeak.org/
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Those surveyed will be asked about viewing 
live and streaming services in the past seven 
days and yesterday. This includes co-viewing. 
Account ownership and sharing of streaming 
video and audio services will also be 
surveyed.  

The survey includes questions about PC and 
other digital device usage (including gaming 
consoles) by respondent in the past seven 

days and yesterday, including usage frequency and co-use. 

We also survey email account usage and sharing, with whom and how, social media 
and business networking accounts, as well as all aspects surrounding ecommerce 
accounts, app use and privacy settings. 

 

 

 

 


