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CONTRIBUTIONS 
Jenifer is a new ARF Young Pro member, and sure to add great value to the group. 

In the meantime, Jenifer leverages her Psychology (B.A. from Ohio State 
University) and Neuroscience (M.S. from Columbia) education to bring “Human 

Science” viewpoints to our industry and the work that Ipsos conducts. Specific 
noteworthy achievements include:  
 

• A leadership instructing role teaching “Negotiation Skills” sessions for Women in 
Ipsos—our internal movement whose goal is to drive better gender balance for 

better business 
 
• Acting as a mentor to women focused on Strategy careers—internally at Ipsos 

and externally as a formal mentor for the organization Built By Girls 
https://www.builtbygirls.com/about-wave 

 
• Elevating the Ipsos approach to Brand and Innovation strategy projects—Jenifer 
in fact brought in a new way of thinking about brand architecture research 

 
• Within the Ipsos Strategy3 team https://www.ipsosstrategy3.com/A Jenifer 

personally led 40% of our 2020 new account relationships—an astounding and 
impressive feat, especially for a Young Pro! 
 

“I feel incredibly lucky to have had Jen’s guidance and support throughout my time 
at Ipsos Strategy3 so far. Starting your first job out of school fully virtual and in the 

middle of a pandemic comes with unprecedented and unforeseen challenges, but 
Jen has helped me navigate them all like no mentor has before. She has the unique 
ability teach rather than simply talk at you, and is able to adjust her management 

style to the needs of her team; which has been instrumental to my development. 
Jen has been a key adviser to me by teaching me key technical skills to help me 

excel in this role, ways to demonstrate strength and leadership in the workplace, 
and how to internalize feedback in an energizing and motivating way to be 
consistently improving. Her balanced composition makes her a true role model of 

mine at this company and a daily reminder of how to grow into an accomplished, 
courageous, and motivated woman in the workplace.” Natalie Novak, Associate 

Consultant mentored by Jenifer, Ipsos 
 
 

 

https://www.builtbygirls.com/about-wave
https://www.ipsosstrategy3.com/A


 
 
EFFECTIVENESS/BUSINESS IMPACT 

Again, Jenifer’s contribution to the ARF Young Pros is just beginning, but in the 
meantime (and perhaps most importantly), she has produced actionable and 

meaningful guidance for some of the world’s most impressive brands on strategic 
topics, including:  

 
• Fortune 100 food company “North Star” – In the fast-evolving world of CPG due 
to changes in consumer needs but also external factors such as the pandemic, Jen 

developed an inspirational category sell-in story for a large CPG company to help 
them continue the momentum they gained during the pandemic. She worked 

collaboratively with the client team to help them develop a clear, concise, and 
impactful story that would guide their strategy moving forward. 
 

• Fortune 100 beverage company Brand Architecture – Jen led a strategic brand 
architecture engagement with an iconic beverage company to help them structure 

their portfolio and identify where and how they should grow. She worked with 
cross-functional teams within Ipsos as well as on the client side to determine the 
optimal portfolio strategy to fuel growth of the brand in the future. 

 
• Fortune 100 beverage company Masterbrand Strategy – Jen led a Masterbrand 

strategy project for a mineral water brand with a cult-like following. She developed 
a strategy to determine the best path forward for the brand to expand in the US 
and globally. Further, she helped them identify which adjacent categories they 

should expand into and how they should approach purposeful and intentional 
growth. 

 
• Fortune “Most Admired” Top 50 Consumer Healthcare company Innovation Sprint 
– Jen led an Innovation Sprint with a consumer healthcare company to help them 

develop various concepts for infant allergy prevention, an emerging and nascent 
category. She successfully helped them develop multiple consumer-centric ideas for 

the US and China to help them in their goal to become the leader in their category. 
 
• Fortune 100 Tech company Segmentation: Jen led a global segmentation for a 

large technology company to help them identify who their target consumers are 
and how to bring them to life in an actionable way across the organization. She 

worked closely with cross-functional teams across Ipsos to guide and collaborate 
with them to arrive at the optimal solution for the clients’ needs. 
 

• Fortunate 100 Beverage company Brand Purpose: Jen led an engagement with a 
large still water brand to help them develop a purpose-led strategy and identify 

how they can execute against it. Her work with the brand led to a new strategy that 
has resulted in new innovations just launched in market.   

 
 



 
 
 

“Jen uniquely unlocks value by leveraging her background in anthropology and her 
human centric mindset. She keeps the conversation grounded in real people and 

their realities.” Dave Chalk, Insights Leader, Campbell Soup Company 
 

“Jen has a phenomenal blend of being able to think strategically but also being able 
to execute and speak the language of the client. Even though she is young, she 
holds her own with her opinions and ideas and brings a great deal to the client. In 

the experience I had with her on projects, she was able to challenge and bring 
provocative thinking to the table which is what I expect from a partner like Ipsos 

Strategy3. Especially on a brand where old habits and beliefs can die hard, her 
challenges and pushes were greatly valued.” Srabani Rake, Director of Insights and 
Analytics, Kellogg’s 

 
“Jen is hands down one of the best partners we had on the business. Her consumer 

centricity, business understanding, ability to leverage external perspectives along 
with her extremely collaborative working style makes her truly one of the best 
consultants in the business. She was instrumental in managing a very strategic 

engagement for us that not only met our needs but also gave us opportunities for 
the work to be leveraged in different ways truly amplifying the value of the 

engagement.” Moneesha Banerjee, former NA Insights & Analytics Leader, The 
Coca-Cola Company 
 

POTENTIAL 
Jenifer stands out in our industry with her knowledge, collaborative style, 

intelligence, education and client focus. She brings a fresh view, certainly that of 
her generation but also one grounded in profound understanding of humans—how 
they think, what they need, how to help them. In the end, our entire industry 

revolves around humans (vs. consumers, customers or shoppers). Not only is she 
focused on humans as it pertains to her work, but she is also focused on the 

human-centric nature of a team as well and works to lead with empathy and 
understanding to help her teammates grow. The next generation of leaders like 
Jenifer are going to make the industry more relevant and successful, and the world 

a better place. 
 

“Jenifer’s greatest asset is her flexibility and adaptability, tackling change and 
transformation head-on – whether that is from a client who changes his mind 
halfway through an engagement, or incorporating new and emerging data 

capabilities into our day-to-day work. With the blistering speed of change that the 
research and insights industry is experiencing, it is this combination of agility and 

ability to pivot that will serve Jenifer well, setting her up to be a truly impactful 
future leader in the industry.” Oscar Yuan, President, Ipsos 

 
 



 
 
“Jen is outstanding in so many aspects of her work. Most impressive is her ability to 

think deeply while operating at pace; being both on the balcony, and also 
participating in the dance. It rarely takes her more than a few hours to simplify 

complex ideas that pull from multiple sources and to then convey them in visually 
stunning and clear presentations. This natural gift for impact, aligned with her 

growth mindset and work ethic, will only get better over time.” Philip Ryan, Partner, 
Ipsos Strategy3 

 


